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1) Principles and Introduction to 
CEECAP

• EIE project 2006 – 2008

• Goal: To motivate the government officials, 
appliance producers and distributors, as 
well as the general public, to use energy 
labels as a reliable system for purchasing 
energy efficient appliances. 



Principles and Introduction (2)

1. Verification & Enforcement Capacity Building =trainingand 
information exchange for state officialsabout legislation, 
verification & enforcement aspects of appliance labelling and 
efficiency. 

2. Market Introduction Capacity Building =trainingand 
information exchange for retailers and manufacturersrelated to 
the market introduction and consumer & retailer education. 

3. National Verification & Enforcement Plans & Actions =
development and implementation of national verification & 
enforcement action plansfor state officials. 

4. National Market Introduction Plans & Actions = development of 
national market introduction action plansfor retailers and 
manufacturers.



Importance of appliance efficiency: 

Example of Czech
Republic:

Between 1989 and 2005 
total electricity
consumption increased
by 8%, but in
householdsby 53% !
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2) What problems are covered
a) Current Situation

• Adoption of full label legislation after 
joining EU in 2004

• Sales of appliances by energy classes 
comparable to EU15

• But often low verification and control 
capacity

• Already regional differences
• Labels are present often due to 

importers and intl. chains
• Local logos and promotions



2) What problems are covered
b) Main local problems

Note: these issues are often not only related to new EU member states!

1. Passive transformation of legislation without real
motivation

2. Long time needed for adoption of new labels

3. Control institutions underfinanced or have higher
priorities

4. No control between the competitors

5. Presence of labels in shops varies considerably

6. Low state support to this type of promotion



3) Appliance energy classes
– by sales in 2004 (a)

Relatively low difference

Source: GfK, Energy Efficiency Workshop, Tallin 2005
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3) Appliance energy classes
– by sales in 2004 (b)

Some difference

Source: GfK, Energy Efficiency Workshop, Tallin 2005
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3) Appliance energy classes
– presence in households (c)

Source: Czech Statistical Office 

Presence Age

Average age of appliances - CZ

0
2
4
6
8

10
12
14

Refrigerator Freezer El. oven Dishwasher Washing
machine 

Dryer Air-
condition 

Y
ea

rs
1996 2003

Appliances per household - CZ

0

0,1

0,2

0,3

0,4

0,5

0,6

0,7

0,8

0,9

1

19
93

19
94

19
95

19
96

19
97

19
98

19
99

20
00

20
01

20
02

20
03

20
04

Dishwasher

Automatic
washing machine

Manual washing
machine

Refrigerator

Refrigerator and
freezer

Dryier 



4) Partners and cooperation
- Project partners (a)

• Czech Republic: SEVEn (coordinator)

• Bulgaria: EnEffect

• Lithuania: LEI

• Poland: KAPE

• Romania: ARCE

• Slovakia: (SEVEn)

• + Austria: AEA; France: ADEME; Netherlands: KC

Co-financing: IEEA; IEA

Cooperation: IEA, EnR member agencies, HPI Croatia

Local partners such as: CECED CZ and SK, Prague energy utility etc. 



4) Partners and cooperation
- Local partners (b)

• Government departments, Trade
Inspectorates, State Energy Inspections
- who create the legislation and control it

• Appliance Manufacturers and Retailers
- who use labels in their sales and promotion

• Consumer groups, media and the public
- for whom all this is done...



5) Main Deliverables

• Training manual and program for both government
officials and retailers and manufacturers

• Workshops and individual consultations

• National enforcement and market introductionplans and
their implementation

• Final projectbrochure for intl. dissemination

• National promotion materials



5) Main Planned Achievements

• Knowledge and experience of government officials and
support of labels in their priorities

• Full understanding and usage by manufacturers and
retailers and their local branches

• Development of new information programmes (with either
the 2 above mentioned and/or public organisations)

• Ability to react quickly to new appliance regulations

• MAINLY: influence the market towards efficient
appaliances



6) Examples of previous activities
(ELAR)

• SAVE 2003 - 2004

• Co-ordinated by SEVEn + SK, 
PL, SI; AT, GR

• Main feature: Marketing 
promotion of labels

Selected as DG TREN – EU 
Local Energy Action

Good Practice 2005



ELAR – Czech Republic

• Impact on over 1,5 million of
the general public with: dozens
of articles (including the largest
Czech newspapers), 2 types of
leaflets (180 and 150 thousand), 
and 30 thousand copies of
energy utility consumer
magazine, website info, etc. 

• Message: some interest in
cooperation in promotion, but
no system guarantee.



One suggestion for future
continuation

New project „ALLCAP-one“ ?
(Common Appliance Policy in all EU as one achievement)

• Problem: no central or coordinated
exchange of information (appliance tests, 
national problems, promotion activities)

• Solution: partners from various countries to 
exchange info, update it nationally and
prepare common position on future
developments



CEECAP 

Thank you for 
your attention!

London, June 2006

SEVEn, o.p.s.

Info: www.ceecap.org

Juraj Krivosik – juraj.krivosik@svn.cz


