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GGIIFFAMAM
French association of French association of HouseholdHousehold Appliance Appliance 
IndustriesIndustries

EstablishedEstablished in 1967in 1967

More More thanthan 50 major 50 major membermember companiescompanies (White (White 
goodsgoods, , smallsmall appliancesappliances and and heatingheating/water /water 
heatingheating productsproducts))
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Policy basisPolicy basis

EuropeanEuropean treatytreaty (art 130R) (art 130R) 
Rational use of Rational use of naturalnatural resourcesresources

Rational use of Rational use of energyenergy as a as a tooltool

ReductionReduction of pollution as a of pollution as a resultresult
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WayWay to to followfollow

Consumer informationConsumer information

EnergyEnergy labels on products labels on products displayeddisplayed in in shopsshops, , 
rentingrenting, leasing, leasing……
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ToolsTools

EuropeanEuropean frame directive nframe directive n°° 92/75 92/75 publishedpublished in in 
1992 (Council)1992 (Council)

EnergyEnergy label + Fichelabel + Fiche
++

ImplementingImplementing directives by directives by productproduct familiesfamilies
(Commission)(Commission)

ManufacturersManufacturers and and retailersretailers in charge of the in charge of the 
declarationdeclaration and the information and the information towardstowards
consumersconsumers
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ImplementationImplementation in Francein France

1995: 1995: refrigeratorsrefrigerators, freezers, , freezers, combinedcombined
1996: 1996: dryersdryers
1999: 1999: washingwashing machines, machines, combinedcombined washerwasher--
dryersdryers
2000: 2000: diswashersdiswashers
2003: 2003: electricelectric ovensovens
2005: air 2005: air conditionersconditioners
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MeasurementMeasurement methodsmethods

EuropeanEuropean standards standards fromfrom CENELECCENELEC

RepetabilityRepetability
ReproducibilityReproducibility
TolerancesTolerances
Control Control proceduresprocedures
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ComplementaryComplementary measuresmeasures

EnergyEnergy efficiencyefficiency directive on directive on refrigeratorsrefrigerators ; ban ; ban 
of of lowerlower classes in 2000 (D to G)classes in 2000 (D to G)

UnilateralUnilateral commitmentscommitments fromfrom the the industryindustry on on 
washingwashing machines (1997/2002), machines (1997/2002), dishwashersdishwashers
(1999), (1999), storagestorage water water heatersheaters (1999) (1999) 
refrigeratorsrefrigerators (2002/2004)(2002/2004)……
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Impact on Impact on industryindustry

HugeHuge investmentsinvestments in the last in the last decadedecade to to reducereduce
consumptionconsumption values of values of productsproducts
Implication in standard Implication in standard makingmaking
StudiesStudies withwith independantindependant bodies (SAVE)bodies (SAVE)
Changes of Changes of productproduct rangesranges
Consumer informationConsumer information
……
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ProceduresProcedures

EnergyEnergy classes and values classes and values declareddeclared by by 
manufacturersmanufacturers

MarketMarket surveillance by public surveillance by public authoritiesauthorities
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OutcomeOutcome 10 10 yearsyears afterafter

Product Product optimizationoptimization ((energyenergy consumptionconsumption,  ,  
performance). Efficient performance). Efficient productsproducts are on the are on the 
marketmarket

EnergyEnergy labelling as marketing labelling as marketing tooltool ((competitioncompetition))
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MarketMarket in France (2005)in France (2005)
ColdCold

FridgeFridge. A+ class: 13%, A class: 76%. No C . A+ class: 13%, A class: 76%. No C 
classclass
Freezer. A+ and A classes: 45%, B class: Freezer. A+ and A classes: 45%, B class: 
35% 35% 

WMWM
A+ and A classes: 85%A+ and A classes: 85%

DryersDryers
C class: 93%C class: 93%

DWDW
A class: 90%. B class: 10%A class: 90%. B class: 10%
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WeakWeak partsparts
LackLack of information of information towardstowards the consumer the consumer regardingregarding
the the purposepurpose of the of the energyenergy labelling labelling 

No No strongstrong marketmarket transformation in transformation in demanddemand ; ; 
incentivesincentives are are neededneeded fromfrom public public authoritiesauthorities

Light support to Light support to proposalsproposals fromfrom the the IndustryIndustry (A+, A++ (A+, A++ 
classes, vacuum classes, vacuum cleanerscleaners……))

LowLow levellevel of of marketmarket surveillance by public surveillance by public authoritiesauthorities
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PleaPlea for a for a strongstrong marketmarket
transformation in Francetransformation in France

White White productsproducts in stocks: 160 Min stocks: 160 M
40 M over 10 40 M over 10 yearsyears oldold
Replacement of 7 M of Replacement of 7 M of fridgesfridges and 4,7 M and 4,7 M 
of WM of WM couldcould savesave 3 3 TWhTWh or 258 000 or 258 000 ToeToe
High High potentialpotential for water for water savingssavings alsoalso (WM, (WM, 
DW)DW)
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ThankThank youyou
for for youryour attentionattention


